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Retail Sector - Harnessing for Profit Breakthrough

1. Update global retail market

In 2024, global retail market revenue is estimated to reach
USD 31.1 trillion (+5.4% YoY). Emarketer forecasts the
growth will remain stable at 4% per annum from 2024- 2027.

2. Vietnam retail market

In 2024, the growth momentum of Vietnam’s retail sector

Contents remained stable compared to 2023. In 2024, the retail sales
of goods and services reached VND 6,391 trillion (+9.0%
YoY).

3. Vietnam retail sector outlook in 2025

Retail sector growth is anticipated to reach 9-10% YoY in
2025, driven by: (1) Positive economic growth prospects; (2)
Improved income levels and a high urbanization rate; (3)
Continued growth momentum from new retail segments.

4. Typical stocks in retail sector

MWG, FRT, DGW
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Update global retail market

Growth in the retail sector plays a significant role in the overall recovery of
the economy after each disruptive event.

In 2024, global retail market sales is estimated to reach USD 31.1 trillion, an
increase of 5.4% compared to the same period in 2023. Over the 2024-2027
period, it is forecast that growth will remain stable at around 4% per annum.

Vietnam Investment Outlook 2025 3




1. Update global retail market

Total Global retail sales and forecast (USD tn) Actual retail sales and Actual spending changes (% QoQ)
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Source: Insider Intelligence, eMarketer (2024), Statista, Shinhan Securities Vietnam Source: The Conference Board, Shinhan Securities Vietnam

* Global retail growth is expected to cool as the global economy continues to experience volatility. Slow wage growth, depleted

savings, and high credit debt are limiting spending, particularly on non-essential and high-value goods. High interest rates and
rising prices also contribute to a decline in shopping demand.

The Conference Board reports that real retail sales (inflation-adjusted) and actual consumer spending are trending downward in
2024. This decline reflects a shift in spending from goods to services (entertainment, dining, personal care, travel, education),
with a greater emphasis on experiences over material possessions.

* In the coming years, global retail revenue growth is projected to cool down, with CAGR of 4.1% over the 2024-2027 period.

€9 Shinhan Securities
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1. Update global retail market

Global revenue of offline retail channels (USD tn) Global revenue of online retail channels (USD tn)
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* Revenue from physical retail stores is estimated to reach USD 25.2 trillion (+4.1% YoY), accounting for 80% of total global retail revenue.
Growth in this traditional channel is expected to be cooled down, with a projected CAGR of 3%/year during the 2023-2027 period.

* Meanwhile, e-commerce (B2C) is becoming increasingly popular worldwide. The e-commerce retail channel has experienced impressive
growth since the Covid-19 social distancing period. Its contribution to global retail revenue has significantly improved, projected to maintain a

share of 20-23% with stable growth, corresponding to a CAGR of 8.1% during the 2023-2027 period.
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Vietnam retail market

In 2024, despite the instability of both the domestic and global
economies, Vietnam's retail sector is expected to maintain stable growth
compared to 2023.

Vietnam retail sales of goods and services in 2024 reached VND 6,391
trillion, equivalent to a market size of approximately USD 265 billion,
contributing 60% of Vietnam's GDP.
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2. Vietnam retail market

Update retail goods and services

Sales of retail and services in Vietnam (trillion VND) Sales contributing segment of retail sector in 2024
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* Retail is one of Vietnam's key industries, with a market size of ~USD 265 billion in 2024 (equivalent to VND 6,391 trillion), projected to
reach USD 300 billion by 2025 - contributing 60% to Vietnam's GDP.

* The retailing activities in Vietnam include 4 main groups: (i) Retail goods; (i) Accommodation and F&B services; (iii) Tourism and traveling;

(iv) Other services. Particularly, the "Retail goods" always contributes the highest revenue to the retail sector in Vietnam.

* In 2024, total retail sales of goods and services reached VND 6,391 trillion (+9.0% YoY). Despite significant fluctuations in both the

domestic and global economies, the retail sector's growth momentum in 2024 still remained stable compared to 2023.
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2. Vietnam retail market

Update retail goods and services

Monthly growth of retail sales (% YoY)
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Source: GSO, Shinhan Securities Vietnam

After a period of severe economic impact due to the COVID-19 pandemic, timely support from government stimulus policies has helped
the retail industry gradually recover and maintain stability.

+  The growth rate of the retail sector showed positive signs in 2022 and remained stable in 2023 and 2024. Despites the economic
fluctuations and the tendency of prioritizing essential goods purchase, the "Retail goods" segment has been continuing to maintain

stable growth since 2023. Sales growth of “Retal goods” was estimated to maintain over 8% YoY in 2024, reflecting the resilience and

sustainability of Vietnam's retail industry.

€9 Shinhan Securities
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2. Vietnam retail market

Update retail goods and services

Sales of retail goods in December every year (trillion VND) Accumulated sales of retail goods segment (trillion VND)
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«  Sales of "Retail goods" in December 2024 was reported to reach VND 436.7 trillion (+9.0% YoY); Cumulatively in 12M2024, this segment
recorded VND 4,921.7 trillion (+8.3% YoY), accounting for 77.0% of total sales of retail goods and services (12M2023: 77.5%).

*  We project the total retail sales of goods and services in 2025 to reach 7,074 trillion VND (+10.7% YoY). This result is not solely driven by the
tourism, accommodation, and food service sectors, which have shown continuously strong growth post-Covid-19. Supported by various
factors, consumer demand is showing clear signs of recovery, which improves sales of retail goods (accounting for 3% of Vietnam's retail

sector), expected to reach VND 5,388 trillion in 2025 (+9.5% YoY).
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2. Vietnam retail market

Contribution of retail goods value by channel (%)

Rural Vietnam (¥*¥)

. Other selling channels including hand-carried goods, manufacturer's store, etc.

Urban Vietnam (¥)
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(**) including suburban and remote areas with a populatin density of less than 15,000 people.

(*) including 4 Large cities: Ho Chi Minh, Hanoi, Da Nang, and Can Tho.

Source: Kantar Worldpanel, Shinhan Securities Vietnam

* Revenue from retail grocery store channels (big and small) still reocrd the largest market share but are gradually shrinking due to the
strong expansion of modern retail models, leading to shifts in consumer behavior.

+ Many brands are increasing their presence across various sales channels, leveraging the potential of online sales platforms to create
a seamless and convenient shopping experience for consumers. Modern retail channels are also expanding their reach to rural areas.

« With the development of internet infrastructure, e-commerce (B2C) retail platforms have become increasingly familiar to
Vietnamese consumers, boosting the contribution share of online channels in both urban and rural areas. This presents
opportunities for brands, from small to large, to attract and develop their loyal customer base.
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2. Vietnam retail market

Update on accommodation, F&B, and tourism services

Revenue from accommodation & food services (trillion VND) (¥)
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Revenue from Tourism activities (trillion VND) (*¥¥)
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(**) only includes service revenue of travel companies, not including expenses outside of travel services (food,
shopping, transportation, other entertainment services, etc.)

Source: GSO, Shinhan Securities Vietnam

Source: GSO, Shinhan Securities Vietnam

+  After the Covid-19 period, travel demand has been recovering strongly. In 2024, total revenue from accommodation and food services reached VND

7339 trillion (+12.9% YoY). Travel and tourism revenue was recorded at VND 62.5 trillion (+16.0% YoY). In terms of economic efficiency, total

revenue from tourists (inbound and domestic) reached VND 840 trillion (+23.8% YoY); targeting to reach over VND 980 trillion (+16.6% YoY) in 2025.

+  In 2025, revenue from accommodation, food services, and tourism segments will cool down but still maintain double-digit growth, forecast to reach

VND 817.1 trillion (+11.3% YoY) and VND 71.3 trillion (+14.1% YoY), respectively.

. Vietnam aims to attract 22-23 million international visitors (+25-30% YoY) and over 120 million domestic tourists (up 9-10% YoY) in 2025; targeting
the tourism industry to contribute 8-9% to GDP in 2025 and 13-14% to GDP in 2030.

€9 Shinhan Securities
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2. Vietnam retail market

Update on retail service — Tourism segment

Inbound visitors to Vietnam (million) Domestic tourists (million)
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Source: GSO, Shinhan Securities Vietnam Source: Vietnam National Tourism Administration, Shinhan Securities Vietnam

. Inbound: In 2024, Vietnam welcomed 17.6 million international visitors (+40% YoY), achieving its set target (17-18 million visitors). Notably, December
2024 recorded the highest number of international arrivals since the beginning of the year (1.75 million visitors, +27.4% YoY).

«  Domestic: Served 110 million domestic tourists in 2024 (+1.7% YoY). The booming of domestic travel demand shows signs of cooling down after the
social distancing period. However, domestic tourism remains a crucial factor in boosting Vietnam's economy and other retail sectors.

«  The strong recovery of international visitors is attributed to favorable visa policies (expanding the list of visa-exempt countries, simplifying the e-visa
process, extending the duration of stay for tourists, etc.) and other tourism stimulus programs. Diverse natural resources and cultural heritage provide
a solid foundation, promoting tourism and the development of Vietnam's hospitality industry.

+  Additionally, improved infrastructure and numerous major entertainment events and recreational activities were organized in metropolitan cities.
Specifically, in 2024, Vietnam was chosen as the venue for many music events featuring performances by many international artists (Blackpink, PSY,

Imagine Dragons, Maroon 5), attracting a large number of domestic and international tourists.
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2. Vietnam retail market

Update on retail service — Accommodation segment

Hotel rental performance in Ho Chi Minh City Hotel rental performance in Hanoi
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Note: Average room rental price for group bookings (million VND/room/night) Source: Savills Vietnam, Shinhan Securities Vietnam

+  According to Savills, the strong recovery of the tourism industry, along with numerous promotions and room discounts at mid- and high-end hotels, has
attracted a diverse range of international and domestic tourists, boosting the occupancy rates of hotels and accommodation service providers.

*  In 2024, the Ho Chi Minh City hotel market maintained occupancy rates above 60%. However, room rates experienced a slight decrease of 4-5% YTD
after a significant increase of 20-30% in 2022 and 2023.

+  The Hanoi hotel market maintained a stable supply, with a significant improvement in occupancy rates, increasing from 56% in 2023 to ~65% in 2024.

Room rates saw a slight decrease of 3-4% YTD after a period of rapid growth of nearly 40% YoY in 2022 and over 20% YoY in 2023.
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Vietnam retail sector outlook in 2025

Retail pace is forecast to keep maintaining at stable growth of 9-10%
YoY in 2025.

Key drivers of Vietnam'’s retail sector growth::
+ Positive economic growth prospects;

+ Improved income levels and a rising urbanization rate;
+ Growth momentum from new retail segments.
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3. Vietnam retail sector outlook in 2025

Distribution channels in

points channels channels in recent years
Physical Channel Virtual Multi-channels
(Single channel) Channel (Omni channel)
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* Many retailers are adopting the omni-channel sales model to optimize sales across both traditional and online channels.

* According to market research units, modern shopping channels will account for more than 30% of the total retail market share by 2025. Currently
in Vietnam, an average of 100,000 people will need 1 hypermarket and 1 shopping mall; 10,000 people will need 1 medium-sized supermarket;
1,000 people will need 1 - 3 convenience stores. These are potential factors and favorable conditions for retail businesses to expand their market

share and have a lot of room for development.
@ Shinhan Securities Vietnam Investment Outlook 2025| 15



Retail Market Trend

VARIETY OF RETAIL
BRANDS

In addition to the market
penetration and expansion
of international brands,
domestic ones also grow
significantly and expand
throughout the market.

Entertainment  shopping,
digital content creation
along product marketing

(Shoppertainment) continue

to be the main trends in the
coming years.

Traditional
Single
Channel

Brick and Mortar

€9 Shinhan Securities

3. Vietnam retail sector outlook in 2025

—
U

Online
Single
Channel

Multi-channel Omnichannel

Online Shopping Various Disconnected Channels | Seamless Integrated Experience

%

The explosive growth of ¢
= online retail and e-commerce

will not only reduce demand

in traditional retail channels

{‘-.!.Il_l__.l.—fl

MULTI-CHANNELS
(OMNI CHANNEL)

but can also complement and
- promote mutual sales
activities.

'\ The average sales volume
related to entertainment and
streaming platforms  from
content creators will increase
sharply.

CONTINUOUS
IMPROVEMENT AND
UPGRADE

The competition between
domestic and international
brands, along with the
explosion of online retail

¥

Market selling players will
continuously improve
products and  upgrade
selling space to Lifestyle
destination theme to attract

- more customers.
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3. Vietnam retail sector outlook in 2025

Strong growth trajectory of Vietnam household consumer expenditure

Consumer expenditure per household index (Year 2024 = 100)

2025F 2026F 2027F

According to Eurimonitor, Vietnam stands out as one of the fastest-

growing consumer markets in the region, with peak growth around

Latin America 100 157
Middle East Asia 100 110 132 2026-2027.
India 100 109 181 * As households spend more, it indicates a transition from basic
Vietnam 100 106 127
Philippines 100 108 123 consumption  (necessities) to more discretionary  spending
Indonesia 100 104 118 (entertainment, technology, lifestyle products), reflecting economic
Eastern Europe 100 — L resilience, rising income, and expanding middle-class consumption.
Thailand 100 106 119
APAC 100 105 118 * Moreover, higher demand follows by the potential of booming retail
Western Europe 100 105 117 sectors, especially modern trade channels like supermarkets, mini-
Malaysia 100 105 117 .

) marts, e-commerce platforms, and shopping malls.
China 100 103 116
Hong Kong 100 103 114 e Lastly, as disposable income rises, private healthcare and education
North America 100 103 111 sectors are likely to grow as families prioritize quality services.
Singapore 100 100 111
South Korea 100 103 109 * This makes Vietnam an attractive market not only for domestic
Taiwan 100 102 110 businesses but also an ideal penetrating market for international
Australia 100 e — players focusing on consumer-driven industries (retail, e-commerce,
Japan 100 103 108

Source: Euromonitor (2024), Shinhan Securities Vietnam F&B‘ FMCG‘ and other consumer SGFVICGS).
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3. Vietnam retail sector outlook in 2025

Foreign brands continues showing interest in Vietnam retail market

International brands and labels in the Vietnamese retail market
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3. Vietnam retail sector outlook in 2025

Vietnam’s GDP growth rate estimates

2024

2025F

The Government
World Bank
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HSBC Global Research
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Source: Shinhan Securities Vietnam summarized

Recent change of Vietnam’s sovereign credit rating

Nearest rating score

Revised date

Moody’s
S&P Global Ratings

Fitch Ratings

Ba2 (stable outlook)

BB+ (stable outlook)

BB+ (stable outlook)

August 22nd, 2024

June 20th, 2024

June 28th, 2024

Source: Shinhan Securities Vietnam summarized
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GDP growth in 2024 reached 7.09%, exceeding the initial
target plan. In 2024, Vietnam's GDP is estimated to reach USD
476.3bn, ranking 4th in Southeast Asia, after Indonesia (USD
1,387bn), Thailand (USD 635bn), Singapore (USD 428bn), and
ranking 33rd in the world (up 1 place compared to 2023).

In 2025, the National Assembly approved the following targets:
O  GDP growth to reach 8% or more;

L GDP scale to reach over USD 500bn;

O GDP per capita to exceed USD 5,000;

Q Average CPIto be around 4.5-5%.

Improved income, increasing urbanization rate, and timely
government support policies. ICT retail businesses have been
recovering after the price war among retailers in 2023. Besides,
the positive picture from new retail segments is also the
motivation for retailers in the coming period.

Long-term perspectives: Many financial institutions evaluate
Vietnam as the country having stable economic health and

forecast its GDP growth will range around 7.0% in 2025.
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3. Vietnam retail sector outlook in 2025

Impact of the economy on Vietnam's retail sector

Vietnam GDP per capita growth and CPI rate

Growth of Vietnam GDP and revenue of retail goods (% YoY)
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Source: World Bank, GSO, Shinhan Securities Vietnam Source: World Bank, IMF, GSO, Shinhan Securities Vietnam

*  In 2024, positive GDP growth coupled with retail goods revenue growth of 8.3% YoY, we expect retail growth in 2025 to reach 9-10% YoY. In
parallel, per capita income has also continuously improved, reaching 4,700 USD in 2024 (+8.3% y/y). The IMF forecasts this figure to exceed
the 5,000 USD mark in 2025.

*  Measures to promote long-term GDP growth: (i) Promoting credit growth; (i) Continuing the 8% VAT charge; (iii) Increasing regional minimum
wages annually; (iv) Pushing infrastructure investment (completing and putting into operation the T3 terminal project at Tan Son Nhat Airport
in mid-2025; continuing to develop Metro lines in Hanoi and HCMC, accelerating the progress of the Long Thanh Airport project, completing
in 2026; approving the investment policy for the North-South high-speed railway project). These will be catalysts to help the retail industry

and the Vietnamese economy continue to grow sustainably in the coming years.
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3. Vietnam retail sector outlook in 2025

Impact of the economy on Vietnam's retail sector

Estimated average monthly income (million VND/month)
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Source: GSO, Shinhan Securities Vietnam

Source: GSO, Shinhan Securities Vietnam

*  In Q4.2024, citizens' income saw a clear improvement after the approval of a 6% increase in regional minimum wages, effective from July 1,

2024. Except for 2021, due to the pandemic, the National Wage Council has reviewed and proposed annual increases in regional minimum

wages since 2012. This policy plays a critical role in enhancing living standards and social welfare, boosting consumer purchasing power,

stabilizing society, and providing opportunities for personal development, thereby contributing to the sustainable growth of the economy.

*  In 2024, Vietnam recorded ~1.06 million unemployed individuals at working age (decreasing by 9,000 y/y). The unemployment rate in 9M2024

is estimated at around 2.26%, aligning with the government's target of maintaining below 3%.

€9 Shinhan Securities
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3. Vietnam retail sector outlook in 2025

Outlook of ICT retail

Average annual income per capita in Vietnam (USD) Vietnam population over the years (million people)

Average income per capita —8—Growth (YoY)
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Source: GSO, Shinhan Securities Vietnam Source: GSO, Ministry of Health, Shinhan Securities Vietnam

+ Catalysts driving the growth of Vietnam’s retail market:

1. Economic factors: (i) Urbanization increase in the coming years; (i) Income improvement, projected to grow 7.9%/year over the 2024-2030 period.

2. ICT device replacement cycle: After the 2020-2021 social distancing period, individuals get used to learning and working from home. The ICT

device replacement cycle resumed in 2024 and is expected to strengthen further in 2025, driven by improved economic conditions and supportive

government policies.

* In 2024, profits of ICT retailers such as MWG and FRT have recovered significantly from their 2023 lows. Furthermore, MWG and FRT’s other retail
segments have shown positive results in 2024 (Bach hoa Xanh has been profitable, begun expanding again; Long Chau pharmacies continue to
maintain monthly revenue exceeding VND 1 billion/store and keep expanding their chain; Long Chau vaccination centers have stabilized

operations and are now focusing on expansion).
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3. Vietnam retail sector outlook in 2025

Typical key players in Vietnam retail market
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3. Vietnam retail sector outlook in 2025

Retail prospects through e-commerce channel

Sales of in-store retail and e-commerce channel (trillion USD) Proportion of e-commerce retail sales in global retail sales (%)

Physical retail E-commerce (B2C)
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Source! Insider Intelligence,eMarketer (2024), Statista, Shinhan Securities Vietnam Source: Insider Intelligence,eMarketer (2024), Statista, Shinhan Securities Vietnam

« In 2024, global e-commerce revenue (B2C) reached USD 6.33 trillion (+8.3% vy/y), which over 70% of revenue was generated through
transactions on smartphones. E-commerce has become a potential retail channel and is receiving attention from many retailers, integrated
into the Omni-channel sales strategy.

«  The COVID-19 pandemic has spurred a rapid shift towards internet-based activities, leading to the adoption of new habits among
Vietnamese people, such as working and studying from home, ordering food online, and shopping online, etc. Vietnam is one of the fastest-
growing e-commerce markets in the world, with a young and tech-savvy population that is increasingly embracing online shopping.

+  The government also encouraged the use of cashless payments in 2020, helping leading e-wallets and e-commerce platforms in Vietnam

benefit strongly from the change in shopping and payment habits and the increasing number of users in recent years.
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3. Vietnam retail sector outlook in 2025

Update on Vietham e-commerce market

Vietnam e-commerce revenue (USD billion) (¥) Online revenue of typical retail firms in Vietnam (billion VND)
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(*) The above revenue only includes retail sales of goods (B2C) through e-commerce channels (excluding
online revenue from payment, service, banking, credit, insurance, online games, advertising, etc.) 2020 2021 2022 2023 oM2024

Source: Ministry of Industry and Trade, Shinhan Securities Vietnam Source: Company data, Shinhan Securities Vietnam

+  B2C e-commerce retail revenue plays a crucial role in Vietnam's retail sector, helping to boost consumer spending demand.

« In 2024, B2C e-commerce retail revenue in Vietnam reached USD 25.1bn (+22% YoY), accounting for 9% of Vietnam's total retail sales of
goods and services. The Ministry of Industry and Trade targets B2C e-commerce revenue to reach 30 billion USD by 2025, equivalent to 10%
of retail and service revenue.

« In addition to popular e-commerce platforms (Shopee, Lazada, TikTok Shop), leading retail businesses such as MWG and FPT Retail
continuously invest in online sales channels (web, app). MWG's AvaKids chain is oriented towards not expanding too many physical stores and

focusing its strategy solely on boosting online sales in the coming years.
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3. Vietnam retail sector outlook in 2025

Prospective future of Vietham e-commerce market

¢ According to Amazon Global Selling, in 2024, more
than 17 million products from Vietnamese businesses
were exported online; export value increased by 50%;
the number of selling partners increased by 40%.
Cross-border e-commerce has grown by 26% y/y.

« With a long-term development orientation, the
Ministry of Industry and Trade will propose the
development of an E-commerce Law in 2025 to
ensure the consistency of the legal system on e-

commerce with other laws.

€ Shinhan Securities

Vietnam currently ranks 3rd in online retail value in Southeast Asia; among
the top 10 leading countries regarding e-commerce growth in the world,
boosting economic development and digital transformation in businesses.

Notably, cross-border e-commerce is also identified as a new target for
export activities (online exports), helping to expand consumption markets for

Vietnamese goods.
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4. Typical stocks in the retail sector

Update business results of retail firms

Revenue of typical listed retail firms (*) (VND billion)

Quarterly revenue of typical listed retail firms (*) (VND billion)

Net revenue Revenue growth y/y (%) Net revenue Revenue growth y/y (%)
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Source: FiinPro, Shinhan Securities Vietnam Source: FiinPro, Shinhan Securities Vietnam

(*) Including typical retail firms listed on HoSE: MWG, FRT, DGW, PET, PNJ, HAX.

* In 2024, both revenue and profit margins of retail businesses significantly improved, even surpassing previous years. Positive economic growth prospects,
improved people's incomes, and maintaining the VAT at 8% are positive factors that help improve overall consumer purchasing power.
» We believe 2024 is the year of retail firms’ new business lines to build momentum for acceleration in 2025. Business performance of these

segments are expected to greatly improve in 2025 and act as the main growth drivers for retailers in the coming years.
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4. Typical stocks in the retail sector

Update business results of retail firms

Profit of typical listed retail firms (trillion VND)

Profit margins of typical listed retail firms

Gross profit NPAT a— GPM NPAT margin
60,000 - GP growth yly (%) — NPAT growth y/y (%) 250% 30% -
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Source: FiinPro, Shinhan Securities Vietnam Source: FiinPro, Shinhan Securities Vietnam

(*) Including typical retail firms listed on HoSE: MWG, FRT, DGW, PET, PNJ, HAX.

« 2024 was also a preparatory year for the new business segments of retail businesses to accelerate profits in 2025. We assess that these segments not
only boost revenue but also contribute to significantly improving the retailers’ profit margin.

*  MWG's Bach Hoa Xanh chain recorded positive NPAT, began expanding the chain after a long period of downsizing and restructuring. Additionally,
MWG announced its cooperation with many financial institutions to boost revenue and optimize financial income.

«  FRT also converted its ICT retail models into CE retail stores, helping to improve the ICT segment's profit margin. In addition, Long Chau pharmacy and
vaccination chain continues to open new stores, recording double-digit YoY revenue and profit growth continuously over the next 3-5 years. Long

Chau continues to be the main contributor to FRT's business performance in the coming years.
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4. Typical stocks in the retail sector

Typical listed retail firms

General information Share price Key financials Va(l; ;El)on
No.  Ticker Retail Mkt. Cap. CP TP* Retum 1M  YTD Revenue Revenrue GPM ROA ROE | PB PE
) industries (VNDbn) | (VND) (VND) (%) (%) (%) | 24(VNDbn) 25F(VNDbn) 25F (25F)  (25F) ) (0%)
1 MWG ICT 85,205 | 58,300 70,400 208 -30 -44 134,341 150,628  214% 74% 16.6% | 2.6 17.0
2 FRT ICT, 23,883 (175,300 205,100 170 -149 -55 40,104 51,519 19.7% 45% 314% | 323 101
Pharmacy
3 DGW  ICTdistribution 8,526 38,900 45,500 17.0 24 =32 22,078 24,774 91% 50% 168% | 28 243
4 PET ICT distribution 2,620 24,550 30,000 22.2 70 -24 19,061 21,178 4.7% 22% 87% 1.1 12.1
5 PNJ Jewelry 32,270 | 95,500 121,200 269 -16 -19 37,823 36,532 20.2% 13.8% 20.0% | 25 13.8
6 HAX Automobiles 1,886 17,550 18,000 2.6 5.7 35 5513 6,581 88% 68% 119% | 14 19.4
* Target price (fair value) for the next 12 months Source: SSV Research, Bloomberg

Data as of February 25th, 2025
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Mobile World Investment Corporation (HSX: MWG)

o
%

Target price (12 months) VND 70,400

Current price (Feb. 25, 2025) VND 58,300

Return (%) 20.8%

VNINDEX 1,303

Market P/E (x) 103

Market Cap. (bn VND) 85,205

Outstanding Shares (mn) 1,461

Free Floating Shares (mn) 1177

52-WkHigh/ Low (VND) 70,800/43,050

3M Avg Trading Vol. (mn) 6.05

3M Avg T/O (bn VND) 301

Beta (12M) 12

Retail World
) Investment Consulting 1049

Major shareholders (%)

Groups of Dragon 795
Capital ’

Performance M 6M 12M
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Even growth across retail chains

Investment points

Mobile World Investment Corporation (Mobile World, HSX: MWG) is a leading retail enterprise in Vietnam, offering an
ecosystem that meets the diverse needs of customers. MWG remains the leading retailer of mobile phones and electronics in
Vietnam, holding over 50% of the market share; also to be the largest consumer goods retailer nationwide.

Business performance in FY2024: Net revenue and NPAT reached VND 134,341 bn (+13.6% YoY) and VND 3,733 bn (~22.2x
yly), completing 107% and 155% target FY2024 plan, respectively. MWG targets revenue and NPAT in 2025 to reach VND
150,000 billion (+12% y/y) and VND 4,850 billion (+30% y/y), respectively.

ICT-CE chains: 2024 revenue increased by 7% y/y, contributing 67% of total revenue. After the "reducing quantity, increasing
quality” restructuring phase, the pace of closing TGDD and DMX stores gradually slowed down. The ICT-CE chains began to
focus on expanding their sales portfolio and cooperating with major financial partners (Home Credit, VPBank).

Bach hoa Xanh: In 2024, revenue increased by +30% y/y, accounting for 30.6% of consolidated revenue. Average revenue
reached VND 1.9-2.1 billion/month/store (+26% y/y). Recording profit for the entire year of 2024 creates growth momentum
for MWG in the coming years.

Outlook in 2025: We forecast MWG's revenue and NPAT in 2025 to reach VND 150,628 billion (+12.1% y/y) and VND 5,010
billion (+34.2% y/y), respectively. The ICT-CE chains have no plan to open new stores in 2025 and will continue to optimize
existing stores. In addition, after nearly 2 years of focusing on improving profitability, BHX will open 200-400 new stores in
2025, mainly in the Central provinces. An Khang chain is also expected to break even in Q2.2025, then will consider
expansion. The AvaKids chain is expected to have revenue growth of 10% y/y, contributing to full-year profit to MWG. The
EraBlue chain will open 60 new stores in 2025, expecting revenue of +50% y/y, maintaining its position as the No. 1
electronics retailer in Indonesia and contributing full-year profit to MWG.

Risks: (1) Competitive risk; (2) Risk from weak retail consumption; (3) Risk from having many diversified retail chains; (4) Risk
from impairment of inventory.

FY 2022 2023 2024 2025F 2026F
Revenue (bn VND) 133,405 118,280 134,341 150,628 165,872
OP (bn VND) 6,575 1,047 5,227 6,565 8,399
NP (bn VND) 4,102 168 3,733 5,010 6,342
EPS (VND) 2,810 15 2,546 3,426 4,340
BPS (VND) 16,321 15,944 19,921 22,146 26,039
OPM (%) 4.9 0.9 3.9 4.4 5.1
NPM (%) 3.1 0.1 2.8 3.3 3.8
ROE (%) 18.5 0.7 14.5 16.6 18.0
PER (x) 224 381.6 17.2 17.0 13.4
PBR (x) 3.8 2.8 2.3 2.6 2.2
EV/EBITDA (x) 8.5 11.8 6.4 9.0 8.6
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FPT Digital Retail JSC (HSX: FRT)

' l FPT Retail

Target price (12 months) VND 205,100
Current price (Feb. 25, 2025) VND 175,300
Return (%) 17.0%
VNINDEX 1,303
Market P/E (x) 10.3
Market Cap. (bn VND) 23,883
Outstanding Shares (mn) 136
Free Floating Shares (mn) 64
52-WkHigh/Low (VND) 209,400/128,000
3M Avg Trading Vol. (mn) 049
3M Avg T/O (bn VND) 103
Beta (12M) 08
CTCPFPT 46.53
Major shareholders (%) Dragon Capital 1303
Fund ’
Performance 3M &M 1M
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Long Chau chain and the strategic long-term game

Investment points

FPT Digital Retail JSC (FRT Retail, HSX: FRT) is one of the leading retailers of ICT equipment and products in Vietnam. FRT owns two ICT
retail chains, FPT Shop and F. Studio, with a total of 634 stores. Additionally, FRT's Long Chau pharmacy chain has become a familiar brand,
leading the market with 1,943 pharmacies nationwide.

Business performance in FY2024: Net revenue and EBT reached VND 40,104 bn (+26% YoY) and VND 527 bn, respectively
(FY2023: loss of VND 329 bn), completing 107% and 422% of FY2024 plan. Noticeably, GPM improved from 15-16% in 2023
to 19-20% in 2024 thanks to expanding business to CE products, plus favorable pharmaceutical and vaccine business results.

Outlook in 2025: We forecast FRT's revenue and NPAT in 2025 to reach VND 51,519 billion (+28.5% y/y) and VND 829 billion
(doubling y/y), respectively. The development and expansion plan of the Long Chau healthcare ecosystem will be the driving
motivation and guarantee FRT's sustainable growth in the long run.

ICT chain: Although the market is in a saturated phase, FRT expects slight growth thanks to improved selling prices of Al-
integrated devices, supporting learning, work, and entertainment. FRT is also strengthening the conversion of some ICT retail
stores to CE store model, greatly improving FRT's GPM in 2025.

Long Chau chain: Long Chau will continue to contribute 2/3 of FRT's consolidated revenue, maintaining average sales of VND
1.1-1.3 billion/pharmacy/month; GPM of 23-24% maintained; NPAT margin at 1.8-2%. Additionally, Long Chau vaccination
chain model has been smoothly going into operation. FRT is expected to expand more strongly in 2025, expecting revenue to
reach VND 1.9-2 billion/center/month.

Long-term strategy: Long Chau plans to expand its ecosystem and healthcare platform with: (i) new business activities in
diagnostics and treatment (e.g., clinics), and (ii) continued expansion of existing businesses and services (pharmacy,
vaccination, home health monitoring, and medicine insurance).

Risks: (1) High leverage exposure; (2) Competitive risk; (3) Weak retail consumption; (4) Risk from impairment of inventory.

FY 2022 2023 2024 2025F 2026F
Revenue (bn VND) 30,166 31,850 40,104 51,519 61,205
OP (bn VND) 474 -297 543 1,035 1,601
NP (bn VND) 398 -329 408 829 1,279
EPS (VND) 2,865 2,537 2,331 5,697 7,863
BPS (VND) 17,115 12,021 14,486 18,189 24,532
OPM (%) 16 0.9 1.4 2.0 2.6
NPM (%) 1.3 -1.0 1.0 16 2.1
ROE (%) 19.4 -19.1 19.3 314 33.1
PER (x) 208 422 79.6 323 234
PBR (x) 3.5 8.9 12.8 10.1 7.5
EV/EBITDA (x) 12.7 91.7 282 185 13.8

Source: Company data, Bloomberg, Shinhan Securities Vietnam

Vietnam Investment Outlook 2025| 32



DIGIWORLD Corporation (HSX: DGW)

Accelerating growth from 2024 good base
DIGIWORLD__ Investment points
. Digital World Corporation (Digiworld, HSX: DGW) is a leading provider of market research, market entry services, and

Target price (12 months) VND 45500 gistribution of international brands' products in the Vietnamese market. Additionally, DGW is expanding its distribution to
Current price (Feb. 25, 2025) VND 38900 home appliances and consumer goods and pursuing M&A with potential companies that align with DGW's value chain. This
Return (%) 17.0% represents a new growth driver, which is expected to improve Digiworld's profit margins in the near future.

0 . 0
VNINDEX 1303 Business performance in FY2024: Revenue and NPATMI reached VND 22,078 billion (+17.3% y/y) and VND 444 billion (+25.3%
MarketPE () '103 yly), respectively, fulfilling 96% and 91% of the 2024 plan. Notably, NPAT in Q3/24 (VND 121.7 billion, +19% y/y) and Q4/24

” (VND 146.5 billion, +62% y/y) reached the highest levels in the last 8 quarters.

Market Cap. (bn VND) 8,526
Outstanding Shares (mn) 2719 Outlook in 2025: DGW targets revenue and NPATMI to reach VND 25,450 billion (+15% y/y) and VND 523 billion (+18% y/y),
Free Floating Shares () 129 respectively. The ICT distribution segment is expected to remain the main contributor to DGW's 2025 revenue (69%), reaching
" .' gonar VND 17,580 billion (+10.8% y/y). The 2025 dividend policy is expected to be 5% in cash.
52-WkHigh/ Low (VND) 53,800/37,050 )
3M Avg Trading Vol (mn) 113 In 2025, DGW's traditional distributing product lines (phones, laptops, tablets) are saturated, with forecasts that the market
3M Avg;T/O (bn VND) 4 demand for these items will be flat or only slightly increase in volume, but the selling price is expected to improve.
Beta (12M) 14 DGW will boost the CE distributing categories like office equipment, home appliances in 2025 (Xiaomi ecosystem products,

MSI graphics cards, etc.), expecting market demand to increase thanks to long-term enterprise digital transformation needs,

CreatedPuture Co,Lid - 3202 offsetting DGW's low-growth segments; target sales to reach VND 6,820 billion (+26.8% y/y).

Major shareholders (%)
DKP Co, Ltd 5.08 Vietmoney pawnshop chain: DGW will continue to restructure Vietmoney internally in 2025, so expansion is not yet prioritized,
focusing on changing everything from the product portfolio to the brand identity instead.
Performance 3M 6M 12M
Q1.2025 business results: DGW estimates revenue and NPATMI to reach VND 5,600 billion (+12% y/y) and VND 103 billion
Absolute (%) 45 -183 72 o .
(+12% yly), respectively.
Relative to VN-Index (%) -0 197 47 Risks: (1) Weak consumer demand; (2) Underperformance of new business segments and distributed brands.
1,600 - - 60000 FY 2022 2023 2024 2025F 2026F
1400 - 50000 Revenue (bn VND) 22,028 18,817 22,078 24,774 27,733
1200 ' OP (bn VND) 868 469 556 694 695
1’000 ] L 40000 NP (bnVND) 684 363 449 540 658
' EPS (VND) 4,219 1,663 2,419 1,261 1,524
800 1 - 30000 BPS (VND) 11,294 11,946 13,592 13,063 17,720
600 - L 20,000 OPM (%) 3.9 2.5 2.5 2.8 2.5
400 - ’ NPM (%) 3.1 1.9 20 2.2 24
200 - - 10000 ROE (%) 32.8 14.2 15.9 16.8 14.1
0 0 PER (x) 6.9 201 30.3 24.3 20.6
022024 052024 082024 1112024 PBR (x) 2.6 3.2 2.9 2.8 2.1
N Index DGW VN EQUITY EV/EBITDA (X) 7.1 134 16.5 13.1 14.5
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/ Théng bao tuan thu

+ Toi/chung t6i, vai tu cach la chuyén vién/cac chuyén vién chuén bi ban b&o cdo nay, cam két ndi dung trinh bay & trén phan anh chinh xac quan diém cta to6i/chung toi vé
cac chu dé chirng khoan va t8 chirc phat hanh dugc thao luan trong bai nghién clru. Hon nira, toi/ching téi cling xac nhan rang bai bao cao nay duoc soan thdo ma khong
phai chiu bat ky &p luc hodc su can thiép bat hop li nao tir bén ngoai.

+ Ban bao cao nay la tai liéu tham khao cho dau tu dua trén céac dit liéu trong qua khu, vi thé nhirng bién dong gia c6 phiéu trong tuang lai c6 thé khac véi cac xu hudng da
duagc hinh thanh.

+ Cac dt lieu nay phan anh chinh xac quan diém cltia ngudi phy trach nghién cru va phan tich vé chimg khoén ctia doanh nghiép, nhung cac quan diém va nhing udc tinh
nay cé thé cé sai sot. Vi vay, viéc lua chon cé phiéu va dua ra quyét dinh dau tu cudi cung nén phu thudc vao chinh méi nha dau tu.

+ Céc dt lieu nghién clru va phéan tich chi dugc gui téi cho khach hang ctia chung toi, do d6 khong duoc phép sao chép, chuyén tiép, hay gt lai cho cac don vi khac trong
moi trudng hogp ma chua duoc sy cho phép cda chung toi.

Mién trir trach nhiém

* B&o cdo phan tich nay va céc tai liéu marketing danh cho thi truong / chitng khoén Viét Nam duoc thuc hién va phat hanh bdi Phong Phan Tich ctia Cong ty Chirng Khoan
Shinhan Viét Nam, cong ty dugc cép gidy phép dau tu ctia Uy ban Ching khoan Nha nudc Viet Nam. Chuyén vién phan tich, ngudi thuc hién va phat hanh bao céo phan
tich nay va cac tai liéu marketing, duogc cdp chirng chi hanh nghé va duogc quan ly bdi UBCKNN Viét Nam. Bao cao nay khong dugc sao chup, nhan ban hoéc xuét ban (toan
bd hoac tirng phan) hoac tiét 16 cho bat ky ngudi nao khac ma khong dugc su chép thuan bang van ban cta Cong ty Chirng Khoan Shinhan Viét Nam.

+ B&o cdo nay dugc viét nham muc dich chi cung cdp thong tin. Ban bao cao nay khong nén va khong dugc dién gidi nhu mét dé nghi mua hodc ban hoac khuyén khich mua
ho&c ban bat cir khodn dau tu nao. Khi xay dung ban bdo cao nay, ching t6i hoan toan da khong can nhac vé cac muc tiéu dau tu, tinh hinh tai chinh hoac cac nhu cau cu
thé ctia cac nha dau tu. Cho nén khi dua ra cac quyét dinh dau tu cho riéng minh, cac nha dau tu nén dua vao danh gia ca nhan ho&c tu vén clia chuyén gia tu vén tai chinh
doéc lap ctia minh va tuy theo tinh hinh tai chinh ca nhan, muyc tiéu dau tu va cac quan diém thich hgp khac trong timg hoan canh. Cong ty Chirng Khoén Shinhan Viét Nam
khong dam bdo nha dau tu sé dat duoc loi nhuan hodc dugc chia sé loi nhuén tir cac khodn dau tu. Cong ty Chirng Khoan Shinhan Viét Nam, hodc cac bén lién quan, va cac
nhan su cép cao, gidam déc va nhan vién tuyén bé mién trir trach nhiém voi cac khoan 16 hodc t6n that lién quan dén viéc st dung toan bd hodc mét phan bao cao nay.
Thong tin va nhan dinh co thé thay d&i bat cir lic nao ma khong can bao trudc va cé thé khac hoac nguagc véi quan diém duoc thé hién trong cac mang kinh doanh khac
cta Cong ty Chitng Khoan Shinhan Viét Nam. Quyét dinh ddu tu cudi cung phai dua trén cac danh gia cd nhéan clia khach hang, va bao céo phan tich nay va céc tai liéu
marketing khong thé duoc st dung nhu la chirng cr cho céc tranh chép phap Ly lién quan dén cac quyét dinh dau tu.

+ Ban quyén © 2020 cua Coéng ty Chirng Khoan Shinhan Viét Nam. Bao céo nay khong dugc sao chup, nhan ban hodc xuét ban (toan b hodc tirng phan) hodc tiét 16 cho bat

K ky ngudi nao khac ma khong duoc su chdp thuan bang van ban ctia Cong ty Chirng Khoan Shinhan Viét Nam. /
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Mang luéi Shinhan Investment

SEOUL

Shinhan Securities Co., Ltd
Shinhan Investment Tower

70, Youido-dong, Yongdungpo-gu,
Seoul, Korea 150-712

Tel : (82-2) 3772-2700, 2702

Fax : (82-2) 6671-7573

NEW YORK

Shinhan Investment America Inc.

1325 Avenue of the Americas Suite 702,
New York, NY 10019

Tel : (1-212) 397-4000

Fax : (1-212) 397-0032

HONG KONG

Shinhan Investment Asia Ltd.
Unit 7705 A, Level 77
International Commerce Centre
1 Austin Road West

Kowloon, Hong Kong

Tel : (852) 3713-5333

Fax : (852) 3713-5300

INDONESIA

PT Shinhan Sekuritas Indonesia

30th Floor, IFC 2, Jl. Jend. Sudirman Kav.
22-23, Jakarta, Indonesia

Tel : (62-21) 5140-1133

Fax : (62-21) 5140-1599

€9 Shinhan Securities

SHANGHAI

Shinhan Investment Corp.

Shanghai Representative Office

Room 104, Huaneng Union Mansion No.958,
Luijiazui Ring Road, PuDong, Shanghai, China
Tel : (86-21) 6888-9135/6

Fax : (86-21) 6888-9139

HO CHI MINH

Shinhan Securities Vietnam Co., Ltd.

22nd Floor, Centec Tower, 72-74 Nguyen Thi Minh Khai Street,
District 3, Ho Chi Minh City, Vietnam

Tel : (84-8) 6299-8000

Fax : (84-8) 6299-4232

HA NOI

Shinhan Securities Vietnam Co., Ltd.

Hanoi Branch

2nd Floor, Leadvisors Building, No. 41A Ly Thai To,
Ly Thai To Ward, Hoan Kiem District,

Hanoi, Vietnam.

Tel : (84-8) 6299-8000
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